
Corporate Government Affairs - Fall 2008
Lecture Notes - Class 2

Instructor:  William James Jonas III, JD   Office Hours: Thurs, 6:00-6:45 pm
E-mail:  james.jonas@hklaw.com    Phone: 512.750.5455

Course Overview
This course of instruction presents a survey of local, state, and federal lobbying from the corporate perspective.  Students 
will be exposed to the mechanics, economics, compliance/ethics landscape, and ways to measure performance when 
considering government affairs activities.  This course is designed to support students who are currently responsible for or 
seeking careers that include facets of government affairs, public affairs, or public relations.  Advocacy within and toward 
corporate entities will be covered as well.

Objectives
1. Present an overview of government affairs and lobbying in the United States
2. Provide students with a historical template to understand government affairs activities today
3. Present information that will allow students to discern the effectiveness of government affairs activities
4. Provide an understanding of the government affairs market place
5. Present the tools and strategies used in government affairs activities
6. Provide exploration of how government affairs tools and strategies can be applied to communications and advocacy 

directed toward a corporation

The objective is to provide a non-technical yet detailed introduction to corporate government affairs thus allowing students 
completing this course to have greater understanding of the use and assessment of this tool to impact decision making.

The main readings of the course will be from Lobbying Reconsidered  by Gary Andres, Lines in the Sand by Steve Bickerstaff, 
and Texas Politics and Government by Gary Keith and Stefan Haag.  However, there will be articles, distributed during class 
meeting that will be referenced.  Additional copies of any articles distributed, in class, will be available upon request.  

Grading
Final grades will be based upon three equally weighted factors: attendance, class participation, and a final exam.  Prior to 
10/30/08, students will be informed as to their current grades in the areas of attendance and class participation.  There will 
be occasional problem sets handed out and discussed during class that will not be graded but should provide some 
guidance as to the questions on the exams.

Academic Dishonesty
Academic dishonesty will not be tolerated.  All students are expected to abide by the UTSA Honor Pledge given below.

“On my honor, as a student of The University of Texas at San Antonio, I will uphold the highest standards of academic 
integrity and personal accountability for the advancement of the dignity and the reputation of our university and myself.”

Subjects of Focus for Guest Speaker
Topics for guest speaker:
1. My path to where I am today
2. My general opinion of government affairs and lobbyists
3. What corporations should consider when hiring lobbyists or starting a lobby campaign
4. What mistakes corporations tend to make when implementing a government affairs campaign
5. My advice to those who will hire, fire, and implement lobby strategies in the future.
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Introduction of guest speaker
Brad D. Parrott, Associate Athletic Director, External Affairs
Brad Parrott is Associate Athletic Director for External Affairs at the University of Texas at San Antonio.  In his current 
assignment, Parrott is responsible for development, long range planning and community relations for the Athletic 
Department. 

A native of Midwest City, Oklahoma, Parrott graduated from Central State University in Edmond, Oklahoma in 1975 with a 
bachelor's degree in journalism.  From 1974 to 1978, he was a sports reporter with the Oklahoma City Times. 

Parrott began a career with Southwestern Bell Telephone Company in 1978 as a public relations manager in Oklahoma 
City.  He progressed through a series of assignments in Oklahoma, Kansas, Missouri and Texas.  He retired from SBC 
Communications in June 2001 as Vice President-External Affairs for South Texas. 

Parrott joined the UTSA Athletic Department staff in September 2001.  His first assignment was Director-Community 
Relations and Promotions where he was responsible for the Department’s outreach to the campus and community.  He 
was promoted to his current position in June 2002.  

Throughout his adult life, Parrott has been an active member of the Fellowship of Christian Athletes.  He has served on 
boards of directors in Oklahoma, Kansas and Missouri.  He currently serves on the Alamo Area FCA Board of Directors.  
Parrott also is a guest columnist for The San Antonio Christian Beacon.   

Parrott and his wife Brenda have a son Brandon, 31, and daughter Bradie Vera, 26.  They moved to San Antonio in March 
1993 along with 400 other families as a result of the relocation of SBC's (now AT&T) corporate headquarters from St. 
Louis.

Notes from speaker remarks:
• From the perspective of an in-house lobbyists, there can be winners and losers; in the eyes of AT&T, they won.
• Working in the media/working for a newspaper is a path to a career lobbying.
• When considering lobbying targets, it is important to consider elected and appointed officials.
• When it comes to having impact with elected officials, the line between charitable and political giving is not always 

clear.
• At times, it is harder to get five minutes in a Member's office than it is to get five hours with a Member on a golf 

course.
• The example of at&t does not provide a clear answer to what works in advocacy; did they really win or did they merely 

acquire all of the competition?
• There is a prohibition on Texas State employees lobbying (as part of their State job); however, they can provide 

information.
• When seeking funding for a project from a legislative body, it is always helpful to point to local contributions through a 

tax, new student fee, major private sector donation or other local participation.
• It is more difficult to control the media than to control a member.
• There is an argument that relationships can over-ride merit in an advocacy arena.
• Government affairs advocacy does not require a compromise of personal morals.
• Who to send and who else are they listening to are key questions in targeting a member.
• It is a mistake to view a government affairs project through the company eyes only.
• The Governor's Office, Lt. Governor's Office, and Speaker's Office should all be considered when engaging in 

advocacy.
• The basic rules of building relationships are the same rules that apply in lobbying.
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• Corporate political giving is often based on past track record of support.
• Sending an unskilled or unprepared corporate executive to a committee hearing is a mistake, and most executives do 

not initially appreciate the danger of showing up unprepared.

Lecture covering topics of this week
The glamour of D.C. (Chapter 1 Andres) - The myths created by TV; The media's focus on the Abramoff affair masks the 
true face of the advocacy world.

In 2006 there were twice as many registered lobbyists as six years earlier.  This does not count the legions of media 
consultants, Internet advocacy advisers, pollsters, grassroots specialists, and political action committee managers..

A bigger lobbying industry neither guarantees better public understanding nor the political omnipotence of interest groups.

An implicit tone in much of the writing, critical of lobbying, is that lobbyist never fail and therefore have too much influence.

The critics of pluralism also cannot account for the rapid growth in the lobbying world and why interest groups continue to 
invest resources even in losing efforts.

Even though the advocacy industry has grown, it is not necessarily more effective.

- Life in the District and life in the Congressional District

- Money Network

- Relationship Network

- Relationships and their regional implications

- Leveraging regional similarities

Final Exam: Thursday, December 11, 2008  5:00 pm – 7:30 pm
Classroom Responsibilities
Please be professional and considerate toward your professor and fellow students; your professor will always treat you in 
a professional manner.  If you must leave class early for reasons other than an emergency, please inform me before 
class.  Abide by the University’s academic policies, particularly those related to academic honesty.

University Academic Policies
Refer to the UTSA Graduate Catalog 2007-2009 http://www.utsa.edu/gcat and UTSA Information Guide 2007-2008 http://
www.utsa.edu/infoguide/ for relevant University academic policies.  Note the University policy related to scholastic dishonesty.  
The University expects every student to maintain a high standard of individual integrity for work done.  Scholastic dishonesty 
is a serious offense which includes, but is not limited to, cheating on a test or other class work, plagiarism (the appropriation 
of another's work and the unauthorized incorporation of that work in one's own work), and collusion (the unauthorized 
collaboration with another person in preparing college work offered for credit).  In cases of scholastic dishonesty, the faculty 
member responsible for the class may initiate disciplinary proceedings against the student.

University Support Services
The University provides various support services for students through the Office of Disability Services (http://www.utsa.edu/
disability/).  If arrangements for services are necessary, please contact the Office of Disability Services at the start of the 
semester.
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Materials
Lobbying Reconsidered: Politics Under the Influence; Andres 
© 2009 | Prentice Hall | 07/08/2008 
ISBN-10: 0136032656 | ISBN-13: 9780136032656 

Lines in the Sand; Steve Bickerstaff
2007 University of Texas Press
ISBN 13978-0-292-71474-8  

Texas Politics and Government: Continuity and Change; Keith and Haag 
© 2008 | Longman | 02/19/2007 
ISBN-10: 0205551238 | ISBN-13: 9780205551231
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